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Abstract

A Study of Multimedia Internet Advertisement

Nowadays media of information communication are
changing rapidly because the world goes into
informationalized society. The existing media such
as TV, telephone, PC, printed matter, etc are united
synthetic one.Namely it cause communication
revolution to grow multimedia. A termMultimedia
appears after '90 and is designated new media.
People doesn't accept information one way but
positively. A typical medium of Multimedia is
Internet. Inetrnet is evaluated a leading medium of
New Media, People began to recognize Internet as
an advertisement medium,What does Internet
affect to advertisement media? This study shows
questions and concerns of Internet from viewpoint
of communication of advertisement, And also it
considers characteristics of Internet advertisement
comparing with the existing media and
advertisement in Multimedia era and it shows
theoretical background of Internet advertisement,
At this point it describes multimedia advertisement
can grow specialized media to provide interactive

communication,
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